


































1012116 - Page 1 of 5

The Interlocal Purchasing System (TIPS Cooperative)
Supplier Response

Bid Information Contact Information Ship to Information

Bid Creator Mr. David Mabe General Address Region VIII Education Address
Manager Service Center

Email david.mabe@tips-usa.com 4845 US Highway 271
Phone +1 (903) 243-4759 North Contact
Fax +1 (866) 749-6674 Pittsburg, TX 75686

Contact David Mabe, Department
Bid Number 1012116 Construction Contracts Building
Title Job Order Contracting Manager
Bid Type RFP Floor/Room
Issue Date 11/02/2015 Department Telephone
Close Date 12/11/2015 3:00:00 PM CT Building Fax
Need by Date Email

Floor/Room
Telephone +1 (866) 839-8477
Fax +1 (866) 839-8472
Email bids@tips-usa.com

Supplier Information

Company Johnson-Laux Construction
Address 8100 Chancellor Drive

suite 165
Orlando, FL 32809

Contact
Department
Building
Floor/Room
Telephone 1 (407) 7702180
Fax 1
Email
Submitted 12/11/2015 11:36:20 AM CT
Total $0.00

Signature Mike Carroll Email mikec@johnson-laux.com

Supplier Notes

Bid Notes

Bid Activities

Bid Messages
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Please review the following and respond where necessary
# Name Note Response

1 Yes - No Disadvantaged/Minority/Women Business Enterprise - Yes
D/M/WBE (Required by some participating governmental
entities) Vendor certifies that their firm is a D/M/WBE?
Vendor must upload proof of certification to the ”Response
Attachments” D/M/WBE CERTIFICATES section.

2 Yes - No Highly Underutilized Business - HUB (Required by some No
participating governmental entities) Vendor certifies that
their firm is a HUB? Vendor must upload proof of
certification to the ”Response Attachments” HUB
CERTIFICATES section.

3 Yes - No The Vendor can provide services and/or products to all 50 Yes
US States?

4 States Served: If answer is NO to question #3, please list which states can Florida
be served. (Example: AR, OK, TX)

5 Company and/or Product Description: This information will appear on the TIPS website in the General Contractor and
company profile section, if awarded a TIPS contract. (Limit Construction Manager
750 characters.)

6 Primary Contact Name Primary Contact Name Kevin E Johnson

7 Primary Contact Title Primary Contact Title Vice President

8 Primary Contact Email Primary Contact Email kevin@johnson-laux.com

9 Primary Contact Phone Enter 10 digit phone number. (No dashes or extensions) 4077702180

10 Primary Contact Fax Enter 10 digit phone number. (No dashes or extensions)

11 Primary Contact Mobile Enter 10 digit phone number. (No dashes or extensions)

12 Secondary Contact Name Secondary Contact Name Mike Carroll

13 Secondary Contact Title Secondary Contact Title Project Manager

14 Secondary Contact Email Secondary Contact Email mikec@johnson-laux.com

15 Secondary Contact Phone Enter 10 digit phone number. (No dashes or extensions) 4077702180

16 Secondary Contact Fax Enter 10 digit phone number. (No dashes or extensions)

17 Secondary Contact Mobile Enter 10 digit phone number. (No dashes or extensions)

18 Admin Fee Contact Name Admin Fee Contact Name. This person is responsible for Jon Bissetti
paying the admin fee to TIPS.

19 Admin Fee Contact Email Admin Fee Contact Email CFO

20 Admin Fee Contact Phone Enter 10 digit phone number. (No dashes or extensions) 4077702180

21 Purchase Order Contact Name Purchase Order Contact Name. This person is responsible Mike Carroll
for receiving Purchase Orders from TIPS.

22 Purchase Order Contact Email Purchase Order Contact Email mikec@johnson-laux.com

23 Purchase Order Contact Phone Enter 10 digit phone number. (No dashes or extensions) 4077702180

24 Company Website Company Website (Format - www.company.com)

25 Federal ID Number: Federal ID Number also known as the Employer
Identification Number. (Format - 12-3456789)
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26 Primary Address Primary Address 8100 Chancellor Drive, Suite 165,
Orlando, FL 32809

27 Primary Address City Primary Address City Orlando

28 Primary Address State Primary Address State (2 Digit Abbreviation) Florida

29 Primary Address Zip Primary Address Zip 32809

30 Search Words: Please list search words to be posted in the TIPS Construction
database about your company that TIPS website users
might search. Words may be product names,
manufacturers, or other words associated with the
category of award. YOU MAY NOT LIST
NON-CATEGORY ITEMS. (Limit 500 words) (Format:
product, paper, construction, manufacturer name, etc.)

31 Yes - No Do you wish to be eligible to participate in a TIPS contract Yes
in which a TIPS member utilizes federal funds on contracts
exceeding $100,000? (Non-Construction) (If YES, vendor
should download the Federal Regulations for
Contracts document from the Attachments section, fill out
the form and submit the document in the ”Response
Attachments” FEDERAL FUNDS section.) (Vendor must
also download the Suspension or Debarment Certificate
document from the Attachments section, fill out the form
and submit the document in the ”Response Attachments”
SUSPENSION OR DEBARMENT section.)

32 Yes - No Certification of Residency (Required by the State of No
Texas) Company submitting bid is a Texas resident
bidder?

33 Company Residence (City) Vendor's principal place of business is in the city of? Orlando

34 Company Residence (State) Vendor's principal place of business is in the state of? Florida

35 Felony Conviction Notice: (Required by the State of Texas) My firm is, as outlined on (No Response Required)
PAGE 5 in the Instructions to Bidders document:
(Questions 36 - 37)

36 Yes - No A publicly held corporation; therefore, this reporting No
requirement is not applicable?

37 Yes - No Is owned or operated by individual(s) who has/have been No
convicted of a felony? If answer is YES, a detailed
explanation of the name(s) and conviction(s) must be
uploaded to the ”Response Attachments” FELONY
CONVICTION section.

38 Pricing Information: Pricing information section. (Questions 39 - 42) (No Response Required)

39 Yes - No In addition to the typical unit pricing furnished herein, the Yes
Vendor agrees to furnish all current and future products at
prices that are proportionate to Dealer Pricing. If answer is
NO, include a statement detailing how pricing for TIPS
participants would be calculated in the PRICING document
that is uploaded to the ”Response Attachments” PRICING
section.

40 Yes - No Pricing submitted includes the TIPS administration fee? Yes

41 Yes - No Vendor agrees to remit to TIPS the required administration Yes
fee?

42 Yes - No Additional discounts to TIPS members for bulk quantities Yes
or scope of work?
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43 Start Time Average start time after receipt of customer order is ____ 30
working days?

44 Years Experience Company years experience in this category? 16

45 Prices are guaranteed for? (___Month(s), ___ Year(s), or Term of Contract) (Standard Term of Contract
term is ”Term of Contract”)
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Line Items

Response Total: $0.00





References

** Must have at least 3 References. References must be School, City, County, University, State Agency or Other Government.

Organization City State Contact Name Contact Phone

Orange County Public Schools Orlando FL Toni Greene 407-317-3700 ext. 202 5930

City of Orlando Orlando FL Jim Peters 407-246-2248

Georgia Bureau of InvestigationsAtlanta GA Deborah Anderson-Purcell 404-270-8300

Georgia Regional Hospital Atlanta GA Tom Cook 404-556-8309  



407-317-3700 ext. 202 5930
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Company Profile 

1. Company’s official registered name.  

Johnson-Laux Construction, LLC 

2. Brief history of your company, including the year it was established 

Founded in the year 2000, Johnson-Laux Construction is a Full Service Construction Management firm specializing in 

constructing projects within and around occupied and functioning facilities.  Our professional and knowledgeable staff has 

afforded us the opportunity to work in multiple sensitive facilities as well as secure valuable long-term client relationships.  Our 

“Take Ownership” philosophy and the “Know How” awareness and understanding of successful construction within occupied 

facilities will provide the Federal Government with the assurance and comfort that our team possesses the necessary 

qualifications required of any project. 

Just one year later, in 2001, Johnson-Laux began performance of our first continuing, task-order style contract performing 

renovations at the Hilton Grand Vacations corporate call center in Orlando Florida.  Subsequent task order or job order style 

continuing contracts have been awarded by Adventist Health Care (2004), Adventist Healthcare for Maryland (2005) Metro-

Equity Management (2007), Greater Orlando Aviation Authority (2008), City of Longwood, FL (2008), InDyne/USAF (2008), 

Osceola County, FL (2009), The State of Georgia (2011), The City of Orlando (2011), Orange County Florida (2011), Orange 

County Public Schools (2012), USPS (2013). NJPA Florida (2014), NJPA Ohio (2014), and Jackson Health Center (2014).  

With the 2011 award of the Georgia Statewide Convenience Contract SWC-90818, Johnson-Laux opened our first office in 

Georgia.  Over the next 2 years, Johnson-Laux completed over $10 Million in construction for public agencies in the State of 

Georgia.   As our client base expanded through the State,  Johnson-Laux opened our 2nd Georgia office in Atlanta, in 2013, and 

subsequently  relocated our State HQ to the Atlanta office to be in closer proximity to our clients with the Georgia National 

Guard, Georgia Regional Hospital, and the Georgia Department of Corrections.  

In 2014, Johnson-Laux was awarded Job Order Contracts with Jackson Health Systems in South Florida and the NJPA in the 

state of Ohio.  We subsequently opened our 4th and 5th offices in Davie, FL, an Medina, OH in support of these contracts. 

3.  Corporate office location.  

Johnson-Laux Construction 

8100 Chancellor Drive, Suite 165,  

Orlando, FL 32809 

4. List the total number of sales persons employed by your organization within the United States, broken down by market. 

Johnson-Laux Construction has 2 full time sales and marketing personnel.  Jeff Battles in Savannah, GA, and Cory 

VanLandingham in Columbus, OH.  Additional, all of our project managers act in a sales capacity to market and sell our JOC 

services to potential clients. 
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Company Profile 

5. List the number and location of offices, or service centers for all states being offered in solicitation. Additionally, list the 

names of key contacts at each location with title, address, phone and e-mail address.  

6. Please provide contact information for the person(s) who will be responsible for the following areas, including resumes:  

 

7. Define your standard terms of payment.  

Net 30 

8. Overall annual sales for last three (3) years; 2012, 2013, 2014  

2014:  $24,600,000.00 2013:  $21,188,000.00 2012:  $13,998,000.00 

 

 

 

ORLANDO, FL 

8100 Chancellor Drive Suite 165 

Orlando, FL 32809 

Phone Number (407) 770-2180 

Kevin Johnson, Vice President 

kevin@johnson-laux.com 

 

SAVANNAH, GA 

31 Park of Commerce Way Unit 400 

Savannah, GA 31405 

Phone Number (912) 480-0580 

Fax Number (912) 480-0581 

Chris Thompson, Operations Manager 

cthompson@johnson-laux.com 

 

DAVIE, FL 

4350 Oakes Road Unit 514 

Davie, FL 33314 

Phone Number (754) 701-2988 

Richard Reinhart, Project Manager 

Richard@johnson-laux.com 

 

 

MEDINA, OH 

175 Montrose West Ave 

Akron, OH 44321 

216.503.0077 

Dave Lanksy, Operations Manager 

DLansky@johnson-laux.com 

Role  Name Phone E-Mail 

a. Sales Jeff Battles  912 480 0580 jbattles@johnson-laux.com  

b. Sales Support Corey VanLandingham 614 314 1650 coryv@johnson-laux.com 

c. Marketing Jeff Battles 912 480 0580   jbattles@johnson-laux.com  

d. Financial Reporting Jon Bisetti 407 770 2180 jonb@johnson-laux.com 

e. Executive Support  Kevin Johnson 407 770 2180  kevin@johnson-laux.com 
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Company Profile 

9. What differentiates your company from competitors?  

Johnson-Laux’s extensive understanding of Job Order Contracting, IDIQ, and Continuing Services, undoubtedly provide the ex-

perience and capabilities to manage multiple concurrent job orders spanning multiple locations.  Our strength and ability lies 

within our experienced and available management staff as well as our ability to forecast manpower needs and plan proactively as 

opposed to reactively.  We are experts in performing fast track, small to medium, multi-trade, maintenance, repair, and minor 

new construction projects under the indefinite quantity contract and procurement process. 

Experience and Ability: 

 Our company wide knowledge and experience with R.S. Means cost data pricing manuals as well as Progen® /CTC software 

and software for Job Order Contracts. 

 Our experience working on multiple other job order contracts for the past 8 years. 

 Our ability to successfully manage the current statewide JOC Contracts in the States of Georgia, Ohio, Tennessee, Minneso-

ta, and Florida. 

 Our ability to successfully manage the current and similar Job Order Contracts with Indyne/United States Air Force, The 

City of Longwood, The City of Orlando and The Greater Orlando Aviation Authority, all with Annual Values in excess of 

$1,000,000.00. 

 Our ability to successfully manage other Continuing Services/Task Order Contracts with Adventist Healthcare in Maryland, 

Florida Hospital Waterman, Hilton Grand Vacations, Osceola County, and Natures Table.   

 Our ability to successfully manage at any given time, multiple projects in excess of $100,000 each, at multiple locations, and 

with multiple trade subcontractor involvement. 

 Our clients (InDyne Inc./USAF, Orange County Government, Osceola County Government, Florida Hospital, Adventist 

Healthcare, Osceola Square Mall, The Greater Orlando Aviation Authority, Hilton Grand Vacations, The City of  Longwood, 

The City of Oviedo, Florida Technical College, and Nature’s Table) will attest to our versatility, response time, accessibility, 

ability to quickly and efficiently mobilize when called upon, and  qualifications to successfully manage multiple projects in 

multiple locations, with multiple trade contractors.   

 TIPS can be assured that Johnson-Laux Construction will be available when called upon 24 hours a day and 7 days a week.  

We are passionate about what we do and care deeply  
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Company Profile 

Marketing/Sales 

1. Detail how your organization plans to market this contract within the first 90 days of the award date. This should include, but 

not be limited to: 

a. A co-branded press release within first 30 days 

b. Announcement of award through any applicable social media sites 

c. Direct mail campaigns 

d. Co-branded collateral pieces 

e. Advertisement of contract in regional or national publications 

f. Participation in trade shows 

 

Our philosophy is that marketing and customer service go hand in hand and involve each and every one of our company staff 

members from company principals, project managers, superintendents, accounting personnel, administration, laborers, and all of 

our subcontractors and vendors.  Our marketing efforts will begin immediately upon award of the JOC Contract; our plan 

consists of developing an in-depth understanding of the TIPS service cooperative structure and its membership in order to 

provide us with the foundation and proper knowledge to begin our endeavor.  With the permission and guidance of the TIPS, we 

will identify all current member cities, counties, governmental agencies, colleges, universities, and other non-profit organizations 

in an effort to introduce our firm’s qualifications and management staff.  We will maintain regular contact with all members in 

an effort to schedule in-person introduction meetings in order to understand their needs, their staffing structure, their protocol, 

and to be ready, willing and able to immediately respond when called upon.  We will follow up via telephone correspondence on 

a monthly basis to discuss potential current projects, current needs, assignments, future projects and to coordinate and schedule 

regular bi-monthly and/or quarterly in-person meetings.  We will follow through with all requests, and continually meet and 

exceed their needs.   

Johnson-Laux Construction is committed to actively promoting the TIPS JOC program by establishing a marketing program that 

will advance the use of JOC throughout our respective awarded states while establishing a team structured partnership 

relationship with the TIPS and its members.  Our firm’s TIPS Marketing efforts will be led by Kevin Johnson, Project Executive 

and Vice President of Johnson-Laux Construction.  His significant IDIQ, JOC, and MACC contract experience, Passion for 

exceptional customer service and a can do attitude will ensure the development of long term successful relationships with both 

existing and new NJPA members. To assist Kevin in the marketing efforts, Johnson-Laux has added to its staff a full-time 

Director of Business Development to promote on a daily basis the TIPS JOC program. This commitment of additional staff 

allows Johnson-Laux Construction to visit the decision makers in our awarded areas more often, which allows us to gain a better 

understanding of their needs. By listening to our potential clients concerning their needs, we are more able to show and explain 

how the TIPS JOC  program can help them with their construction and repair projects.  
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Company Profile 

Marketing/Sales 

2. Describe how your company will demonstrate the benefits of this contract to eligible entities if awarded. 

Our efforts to market to TIPS members will consist of the appropriate TIPS guidance, permission, best practices, do’s and don’ts, 

and the assurance that Johnson-Laux will closely coordinate with the TIPS and adhere to all proper service cooperative protocol.  

Our approach for non-member marketing will include the same requests for introduction meetings, follow up teleconferences, 

monthly and/bi monthly in-person meetings, production and submittal of TIPS approved literature explaining our capabilities, 

our qualifications, the TIPS program, Johnson-Laux, as well as the numerous benefits of the JOC program such as;  

 Easy and Convenient Procurement and Construction Process 

 Faster Response Time to Accomplish Projects 

 Fixed Price Construction 

 Contractor “On Call” 24 hours a day, 7 Days a Week 

 High Level of Quality 

 Pre-Qualified Proven Performance based Contractor 

 Positive “Can Do” Team Approach and Attitude 

 Non-adversarial/Partnership Relationship 

 Emergency Response Capability 

 

3.  Explain how your company plans to market this agreement to existing government customers. 

We believe that marketing does not end with the award of a project. It does not end with a phone call. It does not end with a 

meeting or a brochure.  Marketing is not a simple task and does not rest solely on the shoulders of one person.  At Johnson-Laux, 

our entire firm realizes that our marketing efforts and approach is a companywide ongoing responsibility of each and every one 

of our team members.  At Johnson-Laux, our marketing starts and ends with our communication, customer service, and 

performance.  Exceptional performance and customer service leads to repeat work which in turn leads to successful long term 

client relationships. Any construction company can offer job completion, but at Johnson-Laux Construction we realize that 

without our clients, we would not be in existence and without our continued marketing approach led by our philosophy of 

treating each and every client like they are our only client, we would not have any of our longstanding repeat client relationships. 

4. Provide the revenue that your organization anticipates for the first three (3) years of this agreement. 

 $250,000 in year one 

 $500,000 in year two 

 $750,000 in year three 



 

 

 

 

Project Name 
________________________________________ 

 
ONE YEAR GUARANTEE 

 
We the undersigned General Contractor, fully guarantee the portion of the above referenced 
project covered by the Contract Agreement with USPS.   
 
We guarantee the construction at Sebring  Generator Repair to be free of defects in materials and 
workmanship for a period of one (1) year from the Date of Substantial completion XX/XX/XX, and 
that we will, without delay or additional cost to the Owner, repair and/or replace any and all such 
materials which become defective during the life of this guarantee. 
 
The Contractor's warranty obligations are contingent upon the receipt of final payment and upon 
the provisions of written notice of default, transmitted by certified mail. 
Before any action for breach of this guaranty may be brought by either litigation or arbitration, the 
contractor shall be afforded a reasonable opportunity to repair or replace the allegedly defective 
work. 
 
Specifically excluded from the guarantee is normal maintenance of equipment or repair of any 
damage caused by normal wear and tear, improper or insufficient maintenance, improper use or 
operation, modifications not executed by the contractor, vandalism, fire, windstorm, or other 
casualties, it being the limited purpose of this guarantee to correct defects in workmanship and/or 
materials. 
 
Johnson-Laux Construction 
 
 
 
 
Kevin Johnson 
Vice President    
 

 

 

                                                                                                                                                                        

8100 chancellor Drive      

Suite 165  

Orlando, Florida 32809 

Phone 407.770.2180 

Fax 407.770.2181 

 
 

 

 

 www.johnson-laux.com 
CGC1519701 

 

 



 

1904 BOOTHE CIRCLE• LONGWOOD, FL 32750 
PH  (407) 834-0022 • FAX (407) 260-1767 • TOLL-FREE (888) 220-3780 • FAX (888) 220-3228 

www.GuignardCompany.Com 
 

 

 
July 30, 2015 
 
 
 

 
To Whom It May Concern: 
 
This is to verify the surety relationship of Johnson-Laux Construction, LLC. Guignard Company has 
managed their surety program since 2008.  Suretyship is provided by North American Specialty 
Insurance Company, which has a Best Rating of A+, XV and is U.S. Treasury listed at $30,062,000. 
 
Johnson-Laux Construction, LLC has an impeccable track record, is highly qualified, and manages their 
clients and customers in a professional manner.  North American Specialty Insurance Company has 
supported them with a surety program up to $30,000,000 and single projects valued in excess of 
$15,000,000.  
 
It has been our privilege to provide bonds and the surety has responded favorably to any bond 
request made by this firm.  Johnson-Laux Construction, LLC has our highest recommendation.  This 
letter is not an assumption of liability, nor is it a bid bond or performance bond. It is issued only as a 
bonding reference from us as requested by our client.  If we can provide you with any further 
information in your consideration of Johnson-Laux Construction, LLC please feel free to contact me 
directly.  
 
Sincerely, 
 
GUIGNARD COMPANY 

 
Margie L. Morris 
Vice-President 

Re:   Johnson-Laux Construction, LLC

http://www.guignardcompany.com/


Contractor License

State License Number

Texas Not Required

Florida CGC1518236

Louisiana 55669

North Carolina 70998

Georgia GCCO003230

South Carolina G115228

Alabama 47249

Mississippi 20114-MC

Virginia 2705153674

Tennessee 00067902

Arkansas 0337260515

Ohio Not Required

Indiana Not Required

Connecticut Not Required

Pennsylvania Not Required

Maryland Not Required

Kentucky Not Required

** Contractor must list each state that they are licensed to work. Contractor must also add these states

      to the Pricing Exhibit, that includes a coefficient for each state.

** Contractor will only be awarded states listed on this sheet.





















Johnson-Laux Construction

03/06/2015 03/06/2017
















