
VENDOR CONTRACT 
Between Troxell communications, Inc. and 

(List Vendor or Company Name) 

T H E I N T E R L O C A L PURCHASING S Y S T E M (TIPS) 
For 

Audio Visual Equipment and Supplies 
#01121914 

General Information 
The contract shall include the contract, the terms and conditions, special terms and conditions, any agreed upon amendments, as 
well as all of the sections of the solicitation and the awarded vendor's proposal. Once signed, i f the awarded vendor's proposal 
varies or is unclear in any way from the TIPS contract, TIPS, at its sole discretion, will decide which provision will prevail. 
Other documents to be included are the awarded vendor's proposals, task orders, purchase orders and any adjustments which 
have been issued. 

The following pages will constitute the contract between the successful vendors(s) and TIPS. Bidders shall state, in a separate 
writing, and include with their proposal response, any required exceptions or deviations from these terms, conditions, and 
specifications. I f agreed to by TIPS, they will be incorporated into the final contract. NOTE: The award of this contract to 
vendor is made following all requirements to meet the Competitively Bid Procurement Laws. 

The Vendor Contract ("Contract") made and entered into by and between The Interlocal Purchasing System (hereinafter referred 
to as "TIPS" respectfully) a government cooperative purchasing program authorized by the Region VIII Education Service 
Center, having its principal place of residence at 4845 North US Hwy 271, Pittsburg, Texas 75686. This contract consists of the 
provisions set forth below, including provisions of all Attachments referenced herein, in the event of a conflict between the 
provisions set forth below and those contained in any Attachment, the provisions set forth shall control. 

Terms and Conditions 
Freight 

A l l deliveries shall be freight prepaid, F.O.B. destination and shall be included in all pricing offered unless otherwise 
clearly stated in writing. 

Warranty Conditions 
A l l supplies equipment and services shall include manufacturer's minimum standard warranty unless otherwise 
agreed to in writing. Vendor shall be an authorized dealer, distributor or manufacturer for all products. A l l equipment 
proposed shall be new unless clearly stated in writing. 

Customer Support 
The Vendor shall provide timely and accurate customer support to TIPS members. Vendors shall respond to such 
requests within one (1) working day after receipt of the request. Vendor shall provide training regarding products and 
services supplied by the Vendor unless otherwise clearly stated in writing at the time of purchase. (Unless training is 
a line item sold or packaged and must be purchased with product.) 
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Contracts 

All contracts and agreements between Vendors and TIPS Members shall strictly adhere to the statutes that are set 
forth in the Uniform Commercial Code as most recently revised. 
Contracts for purchase wi l l normally be put into effect by means of a purchase order(s) executed by authorized 
agents o f the participating government entities. 

Davis Bacon Act requirements wi l l be met when Federal Funds are used for construction and/or repair of buildings. 

Tax exempt status 
A taxable item sold, leased, or rented to, or stored, used, or consumed by, any of the following governmental entities 
is exempted from the taxes imposed by this chapter:) I ) the United States; (2) an unincorporated instrumentality o f the 
United States; (3) a corporation that is an agency or instrumentality of the United States and is wholly owned by the 
United States or by another corporation wholly owned by the United States;(4) the State of Texas; (5) a Texas 
county, city, special district, or other political subdivision; or (6) a state, or a governmental unit of a state that borders 
Texas, but only to the extent that the other state or governmental unit exempts or does not impose a tax on similar 
sales of items to this state or a political subdivision of this state. Texas Tax Code § 151.309. 

Assignments of contracts 
No assignment of contract may be made without the prior written approval of TIPS. Payment can only be made to 
the awarded Vendor or vendor assigned dealer. 

» 

Disclosures 
1. Vendor affirms that he/she has not given, offered to give, nor intends to give at any time hereafter any economic 

opportunity, future employment, gift, loan, gratuity, special discount, trip, favor or service to a public servant in 
connection with this contract. 

2. Vendor shall attach, in writing, a complete description of any and all relationships that might be considered a 
conflict o f interest in doing business with participants in the TIPS program. 

3. The vendor affirms that, to the best of his/her knowledge, the offer has been arrived at independently, and is 
submitted without collusion with anyone to obtain information or gain any favoritism that would in any way limit 
competition or give an unfair advantage over other vendors in the award of this contract. 

Renewal of Contracts 
This contract period is for one (12) months with an option for renewal for 2 consecutive years. Total term of contract can 
be up to 3 years i f sales are reported through the contract and both parties agree. 

Shipments 
The Vendor shall ship ordered products within five (5) working days after the receipt of the order. I f a product cannot be 
shipped within that time, the Vendor shall notify TIPS and the requesting entity as to why the product has not shipped 
and shall provide an estimated shipping date, i f applicable. TIPS or the requesting entity may cancel the order i f 
estimated shipping time is not acceptable. 

Invoices ' 
The Vendor or vendor assigned dealer shall submit invoices, to the TIPS participant. Each invoice shall include the TIPS 
participant's purchase order number. The shipment tracking number or pertinent information for verification of TIPS 
participant receipt shall be made available upon request. The Vendor or vendor assigned dealer shall not invoice for 
partial shipments unless agreed to in writing in advance by TIPS and the TIPS participant. 

Payments 
The TIPS participant wi l l make payments directly to the Vendor or vendor assigned dealer at net 30 days after receiving 
invoice. 
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Pricing 
The Vendor contracts to provide pricing to TIPS and its participating governmental entities that is the lowest pricing 
available to like cooperative purchasing customers and the pricing shall remain so throughout the duration of the contract. 
The Vendor agrees to not sell to TIPS members at a price lower than can be obtained thru the TIPS contract. 

The Vendor agrees to promptly lower the cost of any product purchased through TIPS following a reduction in the 
manufacturer or publisher's direct cost to the Vendor. Price increases wil l be honored. However, the Vendor shall honor 
previous prices for thirty (30) days after written notification to TIPS of an increase. 

Al l pricing submitted to TIPS shall include the Two Percent 2% participation fee to be remitted to TIPS by the Vendor. 
Vendor wi l l not show adding the 2% per total purchase to the invoice presented to customer. 

Participation Fees 

Vendor or vendor assigned dealer contracts to pay 2% on all sales to TIPS on a monthly submission report. The Vendor 
or vendor assigned dealer is responsible for keeping record of all sales that go through the TIPS contract. Report may be 
sent to TIPS electronically while check for the 2% is mailed. Failure to pay the 2% participation fee w i l l result in 
termination o f contract. 

Indemnity 

1. Indemnity for Personality Contracts. Vendor agrees to indemnify and hold harmless and defend TIPS, its 
member(s). officers and employees, from and against all claims and suits for damages, injuries to persons 
(including death), property damages, losses, and expenses including court costs and attorney's fees, arising out 
of. or resulting from. Vendor's performance of this contract, including all such causes of action based upon 
common, constitutional, or statutory law. or based in whole or in part, upon allegations of negligent or intentional 
acts on the part of the Vendor, Its officers, employees, agents, subcontractors, licensees, invitees, whether or not 
such claims are based in whole or in part upon the negligent acts or omissions of the TIPS, member(s). officers, 
employees, or agents. 

2. Indemnity for Performance Contracts. The Vendor agrees to indemnify and hold harmless and defend TIPS, 
its member(s). officers and employees from and against all claims and suits for damages, injuries to persons 
(including death), property damages, losses, and expenses including court costs and attorney's fees, arising out 
of. or resulting from. Vendor's work under this contract, including all such causes of action based upon common, 
constitutional, or statutory law. or based in whole or in part, upon allegations of negligent or intentional acts on 
the part of the Vendor, its officers, employees, agents, subcontractors, licensees, or invitees. Vendor further 
agrees to indemnify and hold harmless and defend TIPS, its member(s), officers and employees, from and 
against all claims and suits for injuries (including death) to an officer, employee, agent, subcontractor, supplier or 
equipment lessee of the Vendor, arising out of. or resulting from. Vendor's work under this contract whether or 
not such claims are based in whole or in part upon the negligent acts or omissions of the TIPS, its member(s). 
officers, employees, or agents. 

Attorney's Fees—Texas Local Government Code § 271.159 is expressly referenced. 
Pursuant to § 2 7 1 . 1 5 9 . TEXAS Loc. G O V ' T CODE, in the event that any one of the Parties is required to obtain the 
services of an attorney to enforce this Agreement, the prevailing party, in addition to other remedies available, shall 
be entitled to recover reasonable attorney's fees and costs of court. 

Multiple Vendor Awards 
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TIPS reserves the right to award multiple vendor contracts for categories when deemed in the best interest o f the 
membership. Bidders scoring 80% or above wi l l be considered for an award. Categories are established at the discretion 
ofTlPS. 

State of Texas Franchise Tax 
By signature hereon, the bidder hereby certifies that he/she is not currently delinquent in the payment of any franchise 
taxes owed the State of Texas under Chapter 171. Tax Code. 

Miscellaneous 
The Vendor acknowledges and agrees that continued participation in TIPS is subject to TIPS sole discretion and that any 
Vendor may be removed from the participation in the Program at any time with or without cause. Nothing in the contract 
or in any other communication between TIPS and the Vendor may be construed as a guarantee that TIPS participants wi l l 
submit any orders at any time. TIPS reserves the right to request additional proposals for items already on contract at any 
time. 

Purchase Order Pricing/Product Deviation 

I f a deviation o f pricing/product on a purchase order occurs, TIPS is to be notified within 24 hours o f receipt o f order. 

Cancellation for non-performance or contract deficiency 

TIPS may terminate any contract i f Vendor has not used the contract, or if purchase volume Is determined to be "low volume" in any 
12-month period. TIPS reserves the right to cancel the whole or any part of this contract due to failure by awarded vendor to carry out 
any obligation, term or condition of the contract. TIPS may issue a written deficiency notice to awarded vendor for acting or failing to 
act in any of the following: 

o Providing material that does not meet the specifications of the contract; 
o Providing work and/or material that was not awarded under the contract; 
o Failing to adequately perform the services set forth in the scope of work and specifications; 
o Failing to complete required work or furnish required materials within a reasonable amount of time; 
o Failing to make progress in performance of the contract and/or giving TIPS reason to believe that awarded vendor 

wi l l not or cannot perform the requirements of the contract; and/or 
o Performing work or providing services under the contract prior to receiving a TIPS reviewed purchase order for 

such work. 
Upon receipt of the written deficiency, awarded vendor shall have ten (10) days to provide a satisfactory response to 
TIPS. Failure to adequately address all issues of concern may result in contract cancellation. Upon cancellation under this 
paragraph, all goods, materials, work, documents, data and reports prepared by awarded vendor under this contract shall 
become the property of the Member on demand. 

Member Purchasing Procedures 

Purchase orders are issued by participating member to the awarded vendor as follows: 
• Make PO payable to Awarded Vendor. 
• List TIPS Vendor Contract # on PO. 
• Fmail PO as a pdf attachment to tipspo@.tips-usa.com 
• Vendor wi l l receive the PO from the TIPS PO System. Vendor is required to follow the link in the email and 

open each PO to complete the return acknowledgement process to TIPS. 

Form of Contract 

The form of contract for this solicitation shall be the Request for Proposal, the awarded proposal(s) and best and final 
offer(s). and properly issued and reviewed purchase orders referencing the requirements of the Request for Proposals. I f a 
vendor submitting an offer requires TIPS and/or Member to sign an additional agreement, a copy of the proposed 
agreement must be included with the proposal. 
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Vendor contract documents: TIPS wil l review proposed vendor contract documents. Vendor's contract document shall 
not become part of TIPS's contract with vendor unless and until an authorized representative of TIPS reviews and 
approves it. 

Licenses 

Awarded vendor shall maintain in current status all federal, state and local licenses, bonds and permits required for the 
operation of the business conducted by awarded vendor. Awarded vendor shall remain fully informed of and in 
compliance with all ordinances and regulations pertaining to the lawful provision of services under the contract. TIPS 
reserves the right to stop work and/or cancel contract of any awarded vendor whose license(s) expire, lapse, are 
suspended or terminated. 

Novation 

I f awarded vendor sells or transfers all assets or the entire portion of the assets used to perform this contract, a successor 
in interest must guarantee to perform all obligations under this contract. TIPS reserves the right to accept or reject any 
new party. A simple change of name agreement wi l l not change the contractual obligations of awarded vendor. 

Site Requirements (when applicable to service or job) 

Cleanup: Awarded vendor shall clean up and remove all debris and rubbish resulting from their work as required or 
directed by Member. Upon completion of work, the premises shall be left in good repair and an orderly, neat, clean and 
unobstructed condition. 
Preparation: Awarded vendor shall not begin a project for which Member has not prepared the site, unless awarded 
vendor does the preparation work at no cost, or until Member includes the cost of site preparation in a purchase order. 
Site preparation includes, but is not limited to: moving furniture, installing wiring for networks or power, and similar pre-
installation requirements. 
Registered sex offender restrictions: For work to be performed at schools, awarded vendor agrees that no employee of a 
sub-contractor who has been adjudicated to be a registered sex offender wi l l perform work at any time when students are 
or reasonably expected to be present. Awarded vendor agrees that a violation of this condition shall be considered a 
material breach and may result in the cancellation of the purchase order at the Member's discretion. 
Awarded vendor must identify any additional costs associated with compliance of this term. I f no costs are specified, 
compliance with this term wil l be provided at no additional charge. 
Safety measures: Awarded vendor shall take all reasonable precautions for the safety of employees on the worksite, and 
shall erect and properly maintain all necessary safeguards for protection of workers and the public. Awarded vendor shall 
post warning signs against all hazards created by the operation and work in progress. Proper precautions shall be taken 
pursuant to state law and standard practices to protect workers, general public and existing structures from injury or 
damage. 

Smoking 

Persons working under contract shall adhere to local smoking policies. Smoking wi l l only be permitted in posted areas or 
off premises. 

Invoices 

The awarded vendor shall submit invoices to the participating entity clearly stating "Per TIPS Contract #". The shipment 
tracking number or pertinent information for verification shall be made available upon request. 

Marketing 

Awarded vendor agrees to allow TIPS to use their name and logo within website, marketing materials and advertisement. 
Any use of TIPS name and logo or any form of publicity, inclusive of press release, regarding this contract by awarded 
vendor must have prior approval from TIPS. 
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Supplemental agreements 

The entity participating in the TIPS contract and awarded vendor may enter into a separate supplemental agreement to 
further define the level of service requirements over and above the minimum defined in this contract i.e. invoice 
requirements, ordering requirements, specialized delivery, etc. Any supplemental agreement developed as a result of this 
contract is exclusively between the participating entity and awarded vendor. TIPS, its agents, members and employees 
shall not be made party to any claim for breach of such agreement. 

Legal obligations 

It is the responding vendor's responsibility to be aware of and comply with all local, state and federal laws governing the 
sale o f products/services identified in this RFP and any awarded contract thereof. Applicable laws and regulations must 
be followed even i f not specifically identified herein. 

Audit rights 

Awarded Vendor shall, at their sole expense, maintain appropriate due diligence of all purchases made by TIPS Member 
that utilizes this Contract. TIPS and Region 8 FSC each reserve the right to audit the accounting for a period o f three (3) 
years from the time such purchases are made. This audit right shall survive termination of this Agreement for a period o f 
one (1) year from the effective date of termination. TIPS shall have authority to conduct random audits of Awarded 
Vendor's pricing that is offered to Members. Notwithstanding the foregoing, in the event that TIPS is made aware o f any 
pricing being offered to eligible entities that is materially inconsistent with the pricing under this agreement. TIPS shall 
have the ability to conduct the audit internally or may engage a third-party auditing firm, in the event of an audit, the 
requested materials shall be provided in the format and at the location designated by Region 8 FSC or TIPS. 

Force Majeure 

I f by reason o f Force Majeure, either party hereto shall be rendered unable wholly or in part to carry out its obligations 
under this Agreement then such party shall give notice and fully particulars of Force Majeure in writing to the other party 
within a reasonable time after occurrence of the event or cause relied upon, and the obligation of the party giving such 
notice, so far as it is affected by such Force Majeure, shall be suspended during the continuance of the inability then 
claimed, except as hereinafter provided, but for no longer period, and such party shall endeavor to remove or overcome 
such inability with all reasonable dispatch. 

Services 

When applicable, performance bonds wi l l be required on construction or labor required jobs over $100,000 and payment 
bonds on jobs over $25,000 or awarded vendor wi l l meet the member's local and state purchasing requirements. Awarded 
vendors may need to provide additional capacity as jobs increase. Bonds wi l l not require that a fee be paid to TIPS. The 
actual cost o f the bond wi l l be a pass through to the member and added to the purchase order. 

Scope of Services 

The specific scope of work for each job shall be determined in advance and in writing between TIPS Member and 
Awarded vendor. It is okay i f the member provides a general scope, but the awarded vendor should provide a written 
scope of work to the member as part of the proposal. Once the scope of the job is agreed to. the member w i l l issue a PO 
with the estimate referenced as an attachment along with bond and any other special provisions agreed to for the member. 
I f special terms and conditions other than those covered within this solicitation and awarded contracts are required, they 
wi l l be attached to the PO and shall take precedence over those in the base contract. 
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Project Delivery Order Procedures 

The member having approved and signed an inter-local agreement may make a request of the awarded vendor under this 
contract when the member has services that need to be undertaken. Notification may occur via phone, the web, email, fax, 
or in person. 
Upon notification of a pending request, the awarded vendor shall make contact with the member as soon as possible, but 
must make contact with the member within two working days. 

Scheduling of Projects 

Scheduling of projects ( i f applicable) wi l l be accomplished when the member issues a purchase order that w i l l serve as 
"the notice to proceed". The period for the delivery order wi l l include the mobilization, materials purchase, installation 
and delivery, design, weather, and site cleanup and inspection. No additional claims may be made for delays as a result of 
these items. When the tasks have been completed the awarded vendor shall notify the client and have the member inspect 
the work for acceptance under the scope and terms in the PO. The member wi l l issue in writing any corrective actions 
that are required. Upon completion of these items, the member wil l issue a completion notice and final payment wi l l be 
issued. 

Support Requirements 

I f there is a dispute between the awarded vendor and member, TIPS or its representatives wil l assist in conflict resolution 
or third party (mandatory mediation), i f requested by either party. 

TIPS, or its representatives, reserves the right to inspect any project and audit the awarded vendors TIPS project flies, 
documentation and correspondence. 
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Special Terms and Conditions 
It is the intent o f TIPS to contract wi th a reliable, high performance vendor to supply commodities to 
government and educational agencies. It is the experience o f TIPS that the fol lowing procedures provide TIPS, 
the Vendor, and the participating agency the necessary support to facilitate a mutually beneficial relationship. 
The specific procedures w i l l be negotiated wi th the successful vendor. 

• Contracts: A l l vendor purchase orders must be emailed to t i p s p o @ t i p s - U S a . C O m . Should an 
agency send an order direct to vendor, it is the vendor's responsibility to forward the order to TIPS at the 
address/email above wi th in 24 business hours and confirm its receipt wi th TIPS. 

• Promotion of Contract: It is agreed that Vendor w i l l encourage all eligible entities to purchase from the 
TIPS Program. Encouraging entities to purchase directly from the Vendor and not through TIPS contract is 
not acceptable to the terms and conditions o f this contract and w i l l result in removal o f Vendor from 
Program. Vendor is expected to use marketing funds for the marketing and promotion o f this contract. 

• Daily O r d e r Confirmation: A l l contract purchase orders w i l l be faxed twice daily from TIPS to vendor. 
The vendor must confirm receipt o f orders to the member (customer) wi th in 24 business hours. 

• Vendor custom website for T I P S : I f Vendor is hosting a custom TIPS website, updated pr ic ing must be 
posted by C o f each month. 

• Back Ordered Products: I f product is not expected to ship wi th in 3 business days, customer is to be 
notified wi th in 24 hours and appropriate action taken based on customer request. 

Check one of the following responses to the General Terms and Special Terms and Conditions: 

( X ) We take no exceptions/deviations to the general and special terms and conditions. 

(Note: I f none are listed below, it is understood that no exceptions/deviations are taken.) 

( ) We take the following exceptions/deviations to the general and special terms and conditions. A l l 

exceptions/deviations must be clearly explained. Reference the corresponding general or special terms and 
conditions that you are taking exceptions/deviations to. The proposer must clearly state i f you are adding additional 
terms and conditions to the general or special terms and conditions. Provide details on your exceptions/deviations 
below: 

(Note: Unacceptable exceptions shall remove your proposal from consideration for award. TIPS shall be the sole judge on the 
acceptance o f exceptions/deviations and TIPS's decision shall be final. 
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Vendor Profile 
1.1. MinorityAVomen Business Enterprise (Required by some participating governmental entities) 

Vendor certifies that his firm is a HUB and/or M/WBE • Yes H No 
(If yes, vendor must provide certificate in Section 7 (Certificates) 

1.2. Certification of Residency (Required by the State of Texas) 

Company submitting bid is a Texas resident bidder. Yes H No 

Vendor's principal place of business is in the city of Phoen ix State of Ar i zona 

1.3. Felony Conviction Notice (Required by the State of Texas) 
My firm is. as outlined in the Instructions to Bidders: 
I I A publicly held corporation; therefore, this reporting requirement is not applicable. 
|x1 Is not owned or operated by anyone who has been convicted o f a felony. 
I I is owned or operated by the following individual(s) who has/have been convicted of a felony: 
I f the 3'̂ '' box is checked, a detailed explanation of the names and convictions must be attached. 

1.4. Pricing Information 

1.4.1. In addition to the typical unit pricing furnished herein, the Vendor agrees to furnish all current and future 
products at prices that are proportionate to Dealer Pricing. 0 Yes Q No 
i f answer is no. attach a statement detailing how pricing for TIPS participants would be calculated. 

1.4.2. Pricing submitted includes the 2% TIPS participation fee. [x] Yes Q No 

1.4.3. Vendor agrees to remit to TIPS the required 2% participation fee. |xl Yes I I No 

1.4.4. Additional discounts to TIPS members for bulk quantities? [ l ] Yes \Z\o 

•P lease contact Dave J ohn son for quote 

1.5. Vendor Service 

1.5.1. Average shipping time after receipt of customer order is 14* working days. *subject to manufacturer 

1.5.2. Which description best describes your company's position in the distribution channel? avai labi l ity 

I I Manufacturer direct \Z\d e d u c a t i o n / g o v e r n m e n t r e s e l l e r 
|X~| A u t h o r i z e d d i s t r i b u t o r HJ Manufacturer marketing thru reseller 

• Value-added reseller • Other 

1.5.3. Company experience in this category. "̂ ^ Years 

The Vendor can provide services and/or products to all 50 US States? 0 Yes CH No 
I f answer is no, please list which states can be served *Additional freight charges apply to A l a s k a and Hawa i i 

Prices are guaranteed for: (standard Term is "Term of Contract") Term selected will affect scoring. 

Month(s); or Year(s); or Term of Contract 

RFP- Audio Visual Fquipment and Supplies -
The Interlocal Purchasing System (TIPS) Lead Agency 
Page 17 of21 

Due November 13,2014 at 3:00 p.m. 
- Region V I I I Education Service Center 



Company and/or Product Description: (This information wi l l appear on the TIPS website for your company, i f 
awarded a TIPS contract.) Limit 750 characters. 

Aud io V i sua l equ ipment and suppl ies 

I f applicable, vendor should list Reseller/Dealers here or provide listing as attachment to proposal. 

Not Appl icab le 

Dealer Name Tel 

Address Fax 

Primary Contact Email 

Dealer Name Tel 

Address Fax 

Primary Contact Email 

Dealer Name Tel 

Address Fax 

P r i m a r y C o n t a c t E m a i l 

Dealer Name Tel 

Address Fax 

Primary Contact Email 
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All S A L E S C A L L S W I L L B E D I R E C T E D T O T H E T W O I N D I V I D U A L V E N D O R C O N T A C T S 
L I S T E D B E L O W . T H E S E T W O C O N T A C T S W I L L B E R E S P O N S I B L E F O R K N O W I N G T H E T I P S 
C O N T R A C T A N D C O N T R A C T P R I C I N G . T H E S E N A M E S W I L L B E L I S T E D O N T H E T I P S 
W E B S I T E A S P R I M A R Y A N D S E C O N D A R Y C O N T A C T S F O R T H E A W A R D E D C O N T R A C T . 

Primary Contact: Secondary Contact: 

Name: Dave Johnson Chane l Rami rez 

Accoun t Execut ive Sa l e s Admin 
Title: title: 

dave . iohnson@trox .com ^ ., chane l . raml rez@trox .com 
Email: Email: 

972-542-8560 800-752-7912 ext 1753 
Phone: Phone: 

_ 800-352-7912 
Fax: 972-542-8563 Fax: 

Mobile: 972-795-1863 Mobile: 800-352-7912 

Administrative Fee R E P O R T I N G T O T I P S - You will receive a Monthly Report by Email to submit with a check 
for 2% on all sales that go through this contract. Please list below who will be responsible for collecting and 
reporting these sales to TIPS: 

Contact person: Dave Johnson 

Email: dave. johnson@trox.com 

Telephone: 972-542-8560 

W O R D S F O R " S E A R C H E N G I N E " - Please list words to be posted on your company's page on the TIPS website ( i f 
you receive an award from this proposal). Words may be product names, manufacturers, or other words that are 
associated with the category of award. YOU M A Y NOT LIST NON-CATEGORY ITEMS. Words to be included in the 
Search Engine for my Company (Limit 500 words): Aud io V isua l , AA/, AV , Interactive, Presentat ion, Display, Sound , 

Wal l Mount, L ED , Mobi le, Wire less, TVs , Telev is ion, Monitors, Installation, Projector, Sc reen , Headphone, Response ,Compu te r , 

Cab les , cameras , D V D player, cart, stand, Hitachi, Cal i fone, Sony, Canon , Anchor , At las, Aud lo-Techn ica , Ave rmed ia , Bait, 

Mooreco, Belk in, Bogen , Bretford, Buhl, FrontRow, Chief, Comprehens i ve , Comcab l e s , Cov id , Crestron, C rown , DaLi te, Denon , 

Elmo, Draper, DSI, Eiki, Epson , Ergotron, Furman, G B C , H Wi lson, Hamil ton, Infocus, Ingram Micro, JBL , J V C , Kens ington, 

Kramer, LG , Liberty Wi re & Cab le , L ightspeed, Logitech, Lowel l , Lumens, Luxor, Middle Atlantic, Mitsubishi, N E C , N ikon, 

Ok l ahoma Sound , O lympus , Omnimount, Optoma, OWI, Panason ic , Peer less , Premier, Q S C , Rugged Protect ion, S a m s u n g , 

Sennhe iser , Sharp , Shure, Spectrum, Teac /Tascam, Tiffen, Telex, Tosh iba , Wi l l i ams Sound , Y amaha 
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CONTRACT Signature Form 
The undersigned hereby proposes and agrees to furnish goods and/or services in strict compliance with the terms, 
specifications and conditions at the prices quoted unless noted in writing. The undersigned further certifies that he or she 
is an authorized agent of the company and has authority to negotiate and contract for the company named below. 
Note: The information in BOLD will be the PRIMARY COMPANY INFORMATION listed on the Vendor Page. 

Company name 

Mailing Address 

City/State/Zip 

Telephone No. 

Fax No. 

L-mail address 

Authorized signature 

Printed name 

Position with company 

E M A I L F O R A L L PC's W I L L B E S E N T 

Person Responsible for P R O C E S S I N G PO's 

Telephone to Contact the PO Person 

Company Website 

Troxel l Communica t ions , Inc. 

4830 S 38th St 

Phoenix . AZ 85040 

972-542-8560 

972-542-8563 

dave.jotjngon 

Michae l Fab io 

VP of F inance 

Email dave . johnson@trox .com 

Name Dave Johnson 

Phone 972-542-8560 

www.trox.com 

It is very important that if the PO person changes that TIPS is notified immediately. 

This contract is for a total TLRM of three years, but is reviewed and renewed every 12 months. Vendors shall honor the 
participation fee for any sales made based on the TIPS contract. Failure to pay the fee will be grounds for termination of contract 
and wil l affect the award of future contracts. 

TIPS Authorized Signature 

Approved by Region V i l l FSC ion V I I I FSC O 

Date 

Date 

R F P - Audio Visual Equipment and Supplies - Due November 13,2014 at 3:00 p.m. 
The Interlocal Purchasing System (TIPS) Lead Agency - Region V i l l Education Service Center 
Page 20 o f 21 



f0oxel l 
vv'ft af . i . e t e r a t e . . , • , 

Comnanv Profile 
Troxell Communications, Inc. Headquarters located at 4830 S 38"' St. Phoenix. AZ 85040 
Troxell Communications. Inc. is a Delaware Corporation date 9/22/1992 and has been in business for over 30 years. 
Troxell Communications is the largest privately held distributor of Audio-Visual (AV) equipment to the education market in the 
U.S. I roxell tills customer needs by providing services associated with distributors, dealers, resellers and system integrators. The 
Company provides a comprehensive offering of over 100.000 stock-keeping units (SKUs) encompassing all types of AV 
equipment which is uniquely maintained by hundreds of leading manufacturers. Troxelfs value proposition is to be the lowest cost 
distributor while offering innovative solutions and the highest quality service. The Company's market leadership position and 
reputation have earned Troxell numerous awards and accolades from its customers and vendors. 

Troxell maintains a highly diversified customer base of almost 30.000 accounts, ail supported by 130 dedicated employees. The 
Company supplies its products principally to the public education market ranging from pre-schools to colleges and universities. 

Troxell is known for its innovative and proprietary sales programs and for creating an unparalleled management information 
system that simplifies the customer's purchase process by providing a more accurate and positive customer experience. In addition, 
the Company 's w ebsite is best of class in its niche and allows customers to easily search for products, quickly generate quotes, and 
track orders. Troxell is a national dealer with more than 70 sales territories and branch offices. 

Troxell has proven very effective at using internal expertise to integrate a highly sophisticated computer system into an Internet 
format that allow s customers, vendors and staff member's direct access to information concerning their orders, account status, and 
all related transactional information via www .trox.com. 

Troxell has a track record of profitability for over 30 consecutive years. Through multiple economic cy cles, the Company 's 
operating eftlciency . services and support combined w ith a lack of bureaucracy in Troxeil's corporate culture have allowed the 
Company to offer extremely competitive prices while growing the business and giving quality returns on investment. 

Services & Support 
Troxell provides services and support associated with distributors, dealers, resellers and system integrators. 

• Design: Product/system recommendations and specifications 
• Installation/Integration: Nationw ide professional installer network, corporate-based systems programmers 
• Customer Service: In-house customer service center and repair shop 

• Technology: Unique web-based customer service program, on-line order tracking, transaction history & account status 

History Timeline 
The company has become the largest privately held distributor of Audio-Visual equipment serving the education marketplace with 
over $140 million in revenue and 130 employees. 
Troxell Communications, Inc. is headquartered in Phoenix, AZ and incorporated in the State of Delaware. 

1983 - Troxell Communications w as established from buyout of Phoenix & San Diego operations 
1985 - Moved into new corporate headquarters 
1987 - Began opening offices throughout the Western U.S. 
1995 - Began opening offices throughout the Eastern U.S. 
2001 - Troxell reports revenues in excess of $100 million 
2004 - Troxell and Hitachi partner on a unique school scholarship program designed and managed by Troxell 
2006 - Troxell acquires AGS. a small California competitor 
2006 - Technology showroom completed for marketing classroom solution program 
2008 -Troxell Communications acquired by AEA Investors & TXL Holding Corporation as parent company is formed 
2012 - Charlotte Crochet, named Sr. VP of Operations 
2013 - Michael Ruprich is named CEO 



v v e a c c t s i v ; : a t e 

Troxell Communications. Inc. Contact and Purchase Order page 

Troxell Communications. Inc. 
Dave Johnson. Account Executive and Main Contact 
906 W McDermott Dr Ste 116 #294 
Al len . T X 75013 
Tel (800) 578-8858 or 972-542-8560 
Fax (800) 589-5939 or 972-542-8563 
dave.iohnsontr7trox.com 

Troxell Communications. Inc. 
Customer Service 
800-352-7912 option I 
www.trox.com 
Hours: 7:00 A M to 5:00 PM 
Online information is available 24 hours a day at www.trox.com 
Technical Support can be provided by Dave Johnson and/or Customer Service 

Troxell Communications. Inc. 
Customer Service Department Head 
BobArment 
800-352-7912 ext 1600 

Troxell Communications. Inc. Sales Admin 
T im Baldueza. 800-352-7912 ext 1751 
Lynette Lauterbach. 800-352-7912 ext 1752 
Chanel Ramirez. 800-352-7912 ext 1753 

Purchase Orders to be sent to Dave Johnson 
Fax: 800-589-5939 toll free or 972-542-8560 
Phone: 800-578-8858 or 972-542-8563 
Email: dave.iohnson@trox.com 
Hard copy mail: 
906 W McDermott Dr, 
Ste 116 #294 
Allen, T X 75013 
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References 

Mesquite ISP 

Cris Hays, Purchas ing 

800 E. Kearney 

M e s q u i t e , TX 75149 

972 -882 -5545 Phone 

mchays(5)mesqu i te lsd .org 

www.mesqu l t e i s d . o r g 

Gunter lSD 

Shel l i Nee ly , Techno logy D i rec to r 

1102 N 8'" St 

Gun te r , TX 75058 

903 -433 -1542 Phone 

snee l y l Sgun te r i s d . o rg 

www.gun t e r i s d . o r g 

Dallas ISO 

J ohn BIythe 

3 7 0 0 Ross Ave 

Dal las, TX 75204 

972 -925 -4129 Phone 

i b l v the@da l l a s i sd .o rg 

www.da l l a s i s d . o rg 

Dallas County Community College 

District 

Denn i s Chea t um , Techn ica l Buye r 

4 343 IH 30 

Me squ i t e , TX 75150 

d c h e a t u m @ d c c c d . e d u 

www .d c c c d . e du 

Enid Public Schools 

Warren Hemp f l i ng 

500 S Independence 

En id , OK 73701 

580 -366 -7074 

w j h e m p f l l n g @ e n l d k l 2 . o r g 

The University of Central Oklahoma 

Den ise Rodo l f 

100 N Un ivers i ty Dr A D M 109 

E d m o n d , OK 73034 

405 -974 -2490 

d r o d o l f @ u c o . e d u 

Highland Park ISP 

M i n d y W o o d s , Campus Techno l ogy 

3555 G ranada Dr 

Dal las, TX 75205 

214 -780 -3670 Phone 

w o o d s m @ h p i s d . o r g 

w w w . h p i s d . o r g 

Lancaster ISP 

Phi l l ip Brasher , Purchas ing D i rec to r 

4 2 2 S Cen t r e Ave 

Lancaster , TX 75146 

972 -218 -1412 Phone 

ph i l b r a she r@ lancas t e r l sd . o rg 

www. l an ca s t e r i s d . o r g 
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SERVICE, WARRANTY & REPAIRS 

Troxe l l Commun ica t ions , Inc. has avai lable for cus tomers an 800 number to faci l i tate service and repair 
i ssues (800-352-7912 Ext. 220). This serv ice is for both " I N " and " O U T " of the warranty per iod 
spec i f i ed by the individual manufacturer . Our cus tomer Serv ice depar tment Is staffed f rom 7:00 a .m . to 
5:00 p.m. (Ar izona T ime) and the profess ionals in our Cus tomer Serv ice Depar tment are wel l t ra ined in 
faci l i tat ing repair, t ransportat ion, and warranty/serv ice issues. Th is serv ice is prov ided at NO CHARGE . 

In add i t ion to our Cus tomer Serv ice Depar tment Troxel l Commun ica t i ons , has a local sales off ice near 
y ou : Dave Johnson , Account Execut ive, dave . johnson@trox . com 
Phone: 800-578-8858, Ext. 6306 or 972-542-8560 . 

You r account execut ive has the author i ty to remedy- to whatever ex ten t is necessary-any unusua l 
s i tuat ion that may be encountered In the normal course of bus iness . 
Contac t your Account Execut ive at 8 0 0 - 5 7 8 - 8 8 5 8 / 8 0 0 - 5 8 9 - 5 9 3 9 FAX. 

For Warranty Serv ice - the end user, or indiv idual , or depa r tment person respons ib le for such wi th in the 
indiv idual distr icts guidel ines is asked to call our cus tomer serv ice number at 1-800-352-7912 ext. 220 . 
W e ask that the or ig inal Purchase Order number or Invo ice numbe r be prov ided at this t ime. Troxe l l 
Commun i ca t i ons will make a r rangement for e i ther on site serv ice or pick up and t ransport w i th in the 
war ran ty guide l ines of the individual product in quest ion. 

W a r r a n t y Repairs -Var ious manufacturers have di f ferent levels of initial fa i lure pol ic ies and Troxe l l 
Commun i ca t i ons will honor and imp lement those pol ic ies on behal f of you the customer , however , if a 
manufac tu re r does not have an initial fai lure pol icy, the fo l lowing will be in effect through Troxel l 
Commun i ca t i ons . 

If a product fai ls within 15 days of date of invoice, Troxel l Commun i ca t i ons will make a r rangements for 
the product to be p icked up on a call tag by the appropr ia te sh ipper to br ing back to our faci l i t ies for 
repair . Once repaired Troxel l Commun ica t ions will return the p roduc t to the customer . If not repa i rab le , 
a rep lacement wil l be issued. 

If a product fai ls outs ide the manufacturer ' s war ranty , Troxe l l Commun i ca t i ons wil l provide the cus tomer 
w i th the c losest warranty repair center. For war ranty repair of te lev is ions, mos t manufacturers wa r ran t y 
centers prov ide on site serv ice. 

N o n W a r r a n t y Repairs - I f a product fai ls outs ide the manufac turer ' s warranty , Troxel l Commun i ca t i ons , 
wi l l p rov ide informat ion for the c losest manufacturer ' s war ranty center . If preferred, the cus tomer m a y 
send the product to Troxel l Commun i ca t i ons serv ice center in Phoenix , AZ . 

R e t u r n Pol icy - I f product Is sh ipped incorrect ly or r e commended inappropr iate ly by Troxe l l 
Commun i ca t i ons , we will have the product p icked up by UPS or Freight. If the cus tomer has o rde red 
product incorrect ly, the cus tomer is respons ib le to have the product returned to Troxe l l Commun i ca t i ons 
or to the vendor ' s locat ion. S ome products may be subject to a restock ing charge . 


